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The Story of Al Mothaber Group
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A Legacy of Organic Growth

)Y
We do not view our hlstory as a collection of random

assets, but as a contlnuous b|oIog|caI evolution. From
a single seed planted INn the 50|I of potentlal we have
grown INto a complex mterconnected ecosystem
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INTEGRATED EXCELLENCE SYSTEM




The Equation of Power

Years of Deep Roots Vital Sectors Strategic Projects

We don't just work; we make a difference.
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Ambassadors
2= of Identity

Late 90s — From the Breeze
of the Desert

2 The story began when Libya needed
' bridges to the world. We didn't

e start as businessmen, but as

M.ﬂ cultural diplomats. Through Oya

“% and Altafani Company, we
managed heritage hotels in
GChadames and Ghat, weaving
memories fromm Rome to Tokyo.

This is Libya.




Engineering the Scene
Engineering the Scene

The Expansion into Media & Advertising

As the experience matured, we realized the image
needed a voice. We moved from hosting the
tourist to ‘Manufacturing the Scene!

Through 8 Advertising and Media Pro, we
prepared satellite studios and mastered light
and sound to convey truth and beauty.

B Advertising MEDIA PRO
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Arteries of Life
Into the Heart of the Black Gold

We ventured deep into the desert where conditions are harsh and
only the strong survive. Through Dar Libya, we entered the
playground of energy giants like Eni Gas and Waha Oil Company:.
Delivering discipline, safety, and flow amidst the sands.




Tastes of the World, Food for the Mmd T

Global Tastes Food for Thought \
Bringing world-class quality to the Breaking knowledge barriers. Libya |
Libyan people. Making Costa Coffee FM and Audiobooks—believing the :
and KFC part of dally life. spoken word Is the bridge to the
future.
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‘The Invisible Shzeld

Environmental Health & Biosecurity

Al Qaisar and Asas are the silent guardians.

You don't see them, but you feel their safety.
Using vital technology and biological science to
create pest-free zones and healthy fortresses
for homes and businesses.




The Digital Mind

Speaking the Language of the Future

The journey culminates by closing the
circle through Digital Transformation.

We turned the electronic mind that
manages institutions into a smart system.

Tonin Company | Al Madar Technical | Damas | New Vision



The Symphony of Integration

1o
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Logistics & Energy
Dar Libya

Environmental Health
Al Qaisar, Asas

Tonin, Al Madar, Damas
(té))

Quality of Life

Costa, KFC, Diwan

Media & Culture | Tourism & Events
8 Advertising, Media Pro, Libya FM Oya, Altafani



Transforming Walls
into Smart Spaces

In the offices of the future, productivity is
engineered. Through integrated security
solutions and equipment from Tonin, Al Madar,
and New Vision, we transform the workplace into
a hub for global creativity and efficiency.




A Horizon Without Borders: Vision 2025+
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Crossing Borders: d The Green Color:

Exporting the Libyan " A commitment to
21N\ ;

success story to North A:g clean footprint and

Africa and Europe. — sustainable innovation.
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: ‘We Do Not Wazt for Tomorrow

- Wegotoit,to bUI|d |t W|th_our own 'hands today

Al Mothaber

Group (MSG)
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